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TIZHMAINEITAZIAEYQ YINEYOYNA MINDHADS

YmteuBuvo taidi (responsible travel) onpaivel mwg taldevw
OVTAG KOLVWVLKA, TIOALTLOTLKA KAL TLEPLBAAAOVTLKA

evuepog/n.

Katavow tnv emidpacr Jou oTa PEPN TIOU ETILOKETITOMAL KA
TPOCoTIAOwW va TA EMNPEACW OETIKA N VA HELWOW TO
ATIOTUTIWHA JOU 00O auTo elval ePLKTO.

O Buwwouog Touplopocg opiletal wg:

«ToupLopOG TTou AQuBAVEL TTANPWG UTIOYN TLG
TPEXOUTEG KAL HEAAOVTLKEG OLKOVOULKEG, KOLVWVLKEG
KaL TIEPLBAAAOVTIKEG ETILTITWOELG TOU, KAAUTITOVTAG
TLG AVAYKEG TWV ETILOKETITWY, TNG BLopnxaviag, tou
TIEPLBAAAOVTOG KAL TWV TOTILKWY KOLVOTATWV».

(MnyA: UNWTO)




HBIQZIMOTHTA ZTO NMPOZKHNIO

Ta&ldbwwteg amo 10 Eupwttailkeg
ayopec* eTilAéyouv tn Buwoipotnta
HEoA OTLG 6 top agleg Ttou oxetidovtal
ME Ta TagloLa yia tn TV XpovLa, o€
G
G
W

OUYKPLON ME TNV ETIOXI TIPO-
mavénuiag.

European Travel Commission, Monitoring Sentiment for Domestic and

Intra-European Travel, wave 5 - ®ef3poudplog 2021 B I QZ I M OTH TA
5.3%

*Tepuavia, Hv. BaciAelo, FaAAiaq, ItaAia, lotavia, EABetia,
B&AyLo, OAAavdia, MoAwvia, Auctpia
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HEMIPPOH THZ BIQZIMOTHTAZ ZTA TAZIAIA (1/3) e

1 otoug 2 Ta&LOLWTEG TIAYKOOHLWG SNAWVOUV OTL TIAEOV ELval TILO TtpOOuUHOoL
va aAAalouv CUPTIEPLPOPEG WOTE VA Elval TiLo BLwoLPEeG evw Ta&Ldeuouy,
OTIWG TtEPTIATNHA, TIodAAATO ) TtedoTtopia OTIoTE €ival Suvatov.

2 0toug 5 (41%) {ntouv amo TLg TaELSLWTLKEG ETALPELEG VA
TPOoPEPOUV CUHPBOUAEG yLA BLWCLUEG EVEPYELEG KATA TN SLdpkeLa
Tou taéLdLou.

To 56% AgeL TtwG av €ixav TNV MAOYN VA AVTLOTABULOTEL TO
ATOTUTIWHA AvOPaKA 0TO KATAAUPA SLAKOTIWY Toug, Oa to
gkavav.

Mnyn: Booking Sustainable Travel Report 2019



https://globalnews.booking.com/bookingcom-reveals-key-findings-from-its-2019-sustainable-travel-report/?fbclid=IwAR11aW4mCpCguNKGZoNGcxJKeIsjPZBN9ybT3VoXOJIyHKd6hG9cZ6auz3U
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H EMIPPOH THE BIQZIMOTHTAZ =TA TAZIAIA (2/3) N

Twv Tagdlwtwy Bewpouyv tn

BlLwolpoOTNTA OCNUAVTLKNA. OpWG
AEEL OTL SEV UTIAPXOUV APKETEG ETILAOYEG
SLapovng e PLWOLUEG TIPAKTLKEG KAl Eva
og yvwpileL tou va Pagel yL' autEg.

TWV TIAYKOOHLWYV TaLSLwTwy
SnAwvouv oTL Ba ntav o bavo
va kavouv Kkpatnon o€ katdAupa
PLAKO TtpOG TO TIEPLRAAAOV.

To ONAWVEL OTL €va SLEOVEG TIPOTUTIO yLa
TOV EVIOTILOHPO PLALKWYV TIPOG TO TIEPLBAAAOV
KataAupdtwy Ba toug evbappuve va
tafLdevouyv TLo BLWCLPA, EVW TO B0a
eviwbav KaAUutepa va Pelvouv o€ eva

KATAAUPA TIOU ELXE OLKOAOYLKO Crpa.

dev yvwpileL tnv uttapén
OLKOAOYLKWYV TILOTOTIOLACEWYV yLa
KataAupata SLaKOTIwV.

Mnyn:
Booking Sustainable Travel Report 2019



https://globalnews.booking.com/bookingcom-reveals-key-findings-from-its-2019-sustainable-travel-report/?fbclid=IwAR11aW4mCpCguNKGZoNGcxJKeIsjPZBN9ybT3VoXOJIyHKd6hG9cZ6auz3U
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HEMIPPOH THZ BIQZIMOTHTAZ 2ZTA TA=IAIA 3/3) MINDHALS
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1 otoug 2 ta&dLwteg dnAwvouv étL oL
TILOTOTIOWROELG BLwoipotTnTag eivat

ONUAVTLKEG N attapaltnTeg Otayv ETUAEYOUV
HLa eTalpeia yLa tig SLakoTEG ToUG.

ABTA Holiday Habits 2020

0
70%

Bewpei tn p6Auvon anod
anofAnta Kat TAACTIKA WG
vo. 1 avnouyia 6cov adopd oe
Ogpata Blwotlpou ToupLlopou.

ABTA Holiday Habits 2020

51%

Twv Bpetavwy ta&ldlwtwyv SAAwoe twg
elval tpOoBUNO va TANPWOEL TIEPLOCOTEPA
o€ etalpeieg talldLwyv pye uttnpeoieg
BLWOLPWYV TIPAKTLKWV.

The Greening of Travel: Embracing
Responsibility | Skift Global Forum 2019



https://www.abta.com/sites/default/files/media/document/uploads/ABTA%20Tourism%20for%20Good%20A5%20Booklet%20121020.pdf
https://www.abta.com/sites/default/files/media/document/uploads/ABTA%20Tourism%20for%20Good%20A5%20Booklet%20121020.pdf
https://skift.com/wp-content/themes/skift/img/sgf-2019-mag/skift-global-forum-2019-magazine.pdf
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COSTARICA | THE ONLY GREEN COUNTRY IN THE kg
WORLD

) — MEN’S JHURNAI. How Costa Rica Is Paving the Way for Sustainable Tourism
COSTA How Costa Rica Is Paving the Way for Sustainable

RICA Tourism

We are the only green country brand in the world!
Apps for design,

The color of our logo represents the greenery of the forests and mountains
that are bordered by our seas, the immensity of our volcanoes, and the life
that inhabits this small treasure. Costa Rica is biodiversity, preservation, and

sustainable development.

The handwritten word “essential” represents the human side of the country:

the kindness, warmth, inventiveness, and abilities of the Costa Ricans.

The solid letters spelling out “Costa Rica” represent stability, modernity,
seriousness, responsibility, and dependability for investing and doing

business.

H Koota Pika (Kevipikry Augpikr)) exeL TANBuUouo 5 ekat. kal Bewpeital evag ipdaoLvog TIPOoPLoUOG (€peuva 2008).
Extioe eva brand pe tn BlwolpotnTa otny kKapdla Tou:

» Xpwpua AoyoTuTiou

» Ailec tou brand (BlwoluoTNTa, Kalvotopla, TEAELOTNTA, «KATACKEUAOTNKE 0Tn Koota Pikay, Kovwvikn TTpdodog).
» [wototmoinon Blwaotpou Touptopou artod ta Hvwpeva EBvn (Certification for Sustainable Tourism - CST).

» Atlomtoinon oe social media evepyeleg alénong avayvwplolotntag (#onebagtocostarica social media contest).



https://www.esencialcostarica.com/eng/our-country-brand/our-values/
https://www.mensjournal.com/adventure/costa-rica-paving-way-sustainable-tourism/
https://www.instagram.com/p/CKUO3RJBViQ/
https://sustainabledevelopment.un.org/partnership/?p=1495
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PALAU | PALAU PLEDGE N
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INFLIGHT FILM DBUBLIC OF DAL Alls IMMIGRATION » &R6IV

To 13° ukpdtePO £€6voG oTtov kKOopo (Elpnvikog QQkeavog) TTou N olkovouia tou otnelletal oTov TOUPLOPO L0 TO

bUCLKO TtEPLRANOV (Kal pa ToV BACIKO TIAPAYWYLKO TOU TIOPO) VA ATIELAELTAL ApEC ATIO TNV KALUATIKI AAAQYD:

» OMNokAnpwpuévn ekotpateia eualoBbntomnoinong pe TN dnuloupyia concept «oL ETILOKETTTEG uTtoypadouv otn Bila
TOUG TNV UTtOoXeon OTL Ba ogRovtat to TiepBarovy» = 1.7 SLo. StadnuLoTikwy TIpoBoAwy (earned media
impressions) pe pndeviko budget.

» To0 2019 150.000 ta&lbuwteg to elxav uttoypdael & tavw amo 2 ekat. 6a to uttoypaouy ta ettdopeva 10 xpovia.


https://palaupledge.com/
https://vimeo.com/251574951
https://vimeo.com/251574951

-
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M NDHAUS

INTREPID TRAVEL

G intrepidtravel @ - Follow (® intrepidtravel & - Follov

Yy b intrepidtravel & - Follow

- . P
4 Q& austraiia
- intrepi ntrepidtravel & We are decl N
(R intrepidtravel & Today, we are {o)  intrepi SRS v y . ()  intrepidtravel & Travellers all over the
releasing a carbon management chmate emergency, Z ; & world have a renewed curiosity in

B : Intrej dhasbefht ainst Z
toolkit to help travel businesses ept g g sgains exploring their own backyard. But if

duce th ) climate change for over ten years. Bu y g
GIAPANE SIOND REDUGE A i o 2 !
As thy d: has b h | climate emergency, which requires - e,
aS'a E::\:/ :":;“: tx:e trZL;Ert:\‘errave © immediate and radical action by our » important that we acknowledge and
THE'H CARBUN FUUTPR'NT. —— : - recognize the traditional owners of

overnments, our industry and our A
d Y '] our home. @

refiect and reass ur i act on the
lanet. e touri: Naus accounts Click the link find \ - b ‘\
2 lick the link in our bio to find out Y 4 )\
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- v— -] together to rebuild more *clrmatéemer — o >\ a\ range. In #Australia, for example, we
: - " gency y X B re workin nal and Torres

responsibly.

59w Ea rai sl r-owned suppliers and
s a carl t al travel company & * \ usin ntegrate Indigenous
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1 e CTHEA m -,
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have a lon g;o rney ahead but hope g eour a elesadeepe ans d che

1,423 likes @ 2;45_5)5_
Uty 21, 2020 L w - ; E B
@ Add a comment... @ Addaicomment ?L b "’ y @ Add:aicomment

OQV I/—\l

O peyaAUtepocg tour operator yia SLAKOTIEG TIEPLTTETELAG O€ PIKPA YKPOUTT £lval NYETNG oToV Topea Twy ethical

responsible Stakomwy. AnuLloupyel KolvotTNTEC AvBpWTIWY PE LOXUPA PnvUuata ota social media:

» Ewkdveg tou delxvouv tnv opopdLd tou ducikou TiepLBaArovtog (hero images), avBpwTtilvo oToLXelo, atxunpda
OAOYKQV TTOU TPAPBAVE TNV TIPOCOXT) TOU XPNOTN = EEKABAPO PNVUPA TIPOG TOUG TAELOLWTEG TTOU TOUG KAVEL VA VIWBOUV
OTL CUPPETEXOUV OE EVA AVWTEPO OKOTIO KAL OTL AVIKOUV O€ LA KOLVOTNTA WE TIapOUOLEG avTAPeLS (call-to-action).


https://www.instagram.com/p/B7Z4c8aALJ0/
https://www.instagram.com/p/CLU21y6J7F-/

&BEYOND (ADOPIKH)

Our world doesn’t have time for average.

That's why we need travellers like you, who seek to go beyond average luxury travel — to
travel experiences that leave our world a better place.

For 3 decades, &BEYOND has been building a vision that, threugh the support of our guests, allows us to run sustainable operations in

natural places that need to be preserved. We'd like to take you to three continents where unique cultures live in harmony with wildlife

in extraordinary landscapes in a travel dream that goes beyond the expected

5750 TURTLES

®))

2000 KM

87 RHINOS
TRANSLOCATED

3.6 MILLION
HECTARES

114 COMMUNITY
SCHOOQOLS

OF IMPACTED
COASTLINE

HATCHED ON AVERAGE
SUPPORTED FROM SOUTH AFRICA TOQ

THROUGHOQUT AFRICA

OF IMPACTED
CONSERVATION LAND

BETWEEN 5BEYOND
BOTSWANA BY RHINOS
WITHOUT BORDERS

MNEMBA AND SBEYOND
VAMIZI ISLANDS PER
YEAR

TRAVEL WITH HEART

Our core ethos of

drives all that we do
When you travel with
us you make a
meaningful
contribution to the
preservation of our
werld's cultures and
wildlife.

&

IN QUR HANDS

Qur guides, ground
logistic teams and
personal concierge
are on call 24/7 to
assist you throughout

your journey,

meaning you are in
our hands from the
moment you arrive to
the moment you

leave.

S

FINEST GUIDES

‘We operate three
ranger training
schools and are
renowned for having
the most highly
trained, professional
and knowledgeable
guides and trackers,
who offer interpretive
wildlife experiences

Why travel with &BEYOND?

&

TRAVEL EXPERTS

Big or small we are all
about tailoring trips
around your specific
interests and
expectations. Our
expert travel
specialists are able to
personalise a range
of experiences
especially for you.
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Tourism Marketing Strateqy

PERFECT MOMENTS

With journeys
lovingly crafted of
perfect moments, our
collection of
signature experiences
are often exclusive to
&GBEYOND, ensuring a
unique and often life-
changing adventure.

O luxury tour operator opyavwvel cad@ptLoe 11 tpoopLopous tng APPLKAG KAl TOTTOBETETAL WG pLa ETILXELPNON TTOU

TIPOOTATEUEL TO TIEPLBAANOV, TOUG KATOKOUC Kal Ta (wa. ETikowvwyvel onuavTika tTn PLwolpotnTa;

» 21NV apxn NG IpwING oeAdAC Tou website €xouv UTIEL TIOCOTIKA OTOLXELA YLa TO BETIKO AVIIKTUTIO ToU tour

operator otoug TTPooPLoUOUG = SladAaveLa.

» 21nvevotnta "Why travel” o ipwtog amd toug 5 Adyoug Ttou divovtal elval nurtdéoxeon tng etapiag "Care for the

land, Wildlife & People” = cuveTela kal a&la otov ETILOKETTTN.


https://www.andbeyond.com/
https://www.andbeyond.com/

-
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greet by ACCOR GROUP M:NDHAUS

| t‘ E‘ | % r Brand pillars

e Local engagement

~ —
1
1 v Because we want the best for our customers and local communities, we
: - offer fresh and simple local products.
E Regional jams, freshly baked bread delivered by the baker next door and
- [ ] . unmatched croquery.
9
givir

Collective

Because the best moments are those we share, all of our spaces have
been designed to live convivial moments.

Friendly welcome by FOLS Mobile, Chill Space for adults and kids, family -

seconechances - *

’ &
f rooms, open table.

: Second Chance

*‘ F . At greet, we give a second chance to what surrounds us.
: People by volunteering in charitable organizations.
Places by giving a second life to hotels.

Things by upcycled furniture from flea markets.

To kawvouplo Eevodoxelakod brand tng Accor XTlotnke e€ap NG TTAVW CTNV KUKALKI OLKOVOMLA kal areuBUveTal 0To
oUyxpovo solo ta€lduwtn kal oe olkoyeveleg (economy brand). Movadikeg TipoUTIoBECELG yia va evTaxBel KATIOLOG
cevoOOX0C OTO brand elval va xpnoLUOTIOLEL AVAKUKAWOLUA UALKA KAL TIpolovTa arod TOTIKOUG TIapaywyoud:

» ErumAa amto second-hand diktua ry/kat eco-friendly UAKA.

» ALOKOOUNTIKA ATTO AVAKUKAWGCN AVTIKELEVWY /KAl ETTAVAXPNON UALKWY ATIO EPYOTAELAL.

» MevoU pe TTpwTeg UAEC ATIO TOTIKOUC TIAPAYWYOUC KAl TO GoUpVO TNG VELTOVLAC.


https://www.linkedin.com/posts/stevenalexandertaylor_greethotels-dogoodfeelgood-accorhotels-activity-6775371003389362176-xB_m
https://group.accor.com/en/brands/economy/greet
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ELEMENT BY WESTIN

Room for Possibility

Whether stopping by for a few days or settling in for a fe
home shouldn’t mean t

few weeks, time away from
ime away from enjoying life.

Rise Breakfast

A Balanced Lifestyle Make a Difference Focus on Wellness

element

BY WESTIN

A Balanced Lifestyle

o L AL VTR AT R

Restore

e

Ettituxnuevo Eevodoxelakod brand tng Westin (long & short stays) ue olkoAoyikod oxedlacpo kal signature uttnpecieg
(rise breakfast, relax evening reception, restore pantry). To otolxelo NG Biwouotntag yivetal Eekabapo:

» [Mpdowvo Xpwua oTO AOYOTUTIO

» [Mpaowvo XpwHa we BAoLKO XpWHA OTNV TIAAETA

> Baowa otolxela: lifestyle-driven | eco-friendly | extended stay

» XpnonAsCewv oTtwg "balanced", "nature”, "nurtured”, "retreat”, "nealthy", "nourishing”, "organic”, “local”


https://element-hotels.marriott.com/
https://hotel-development.marriott.com/wp-content/uploads/2021/02/Element-One-Pager-Feb-2021.pdf

©2021 MINDHAUS ALL RIGHTS RESERVED

OAK QUARRY GOLF CLUB
BPIZKONTAZ TO «2Q2TO» ZAOINKAN

THE ROCK

2013 NATIONAL COURSE OF, THE YEAR

To BpaBeupevo yrmedo ykoAd Bpiloketal otn Notia KaAtdopvia kat TiepvAeL eca aTtod £Va LOTOPLKO AATOPELD TNG

Treploxnc. Elvat Stabeopo yia ekdNAWOoEeLS Kal SLABETEL TO SIKO TOU E0TLATOPLO:

» 'EEuttvo oAdyKay Ttou ekdpAadel pe apecOTNTA KAl SUVAULOUO TA AVIAYWVLOTIKA TIAEOVEKTIUATA TNG ETILXELPNONG
(tottoBecia kal oxeon pe TN pUon, NYETKNA Beon, call-to-action).


http://www.oakquarry.com/
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SIXSENSES

-~

Respectiimg every®hi natire knows
AW
“ - =
-

H aAuciba utteprioAutedwy Eevodoxeiwy kat otta tpowBel TN PLWOLUOTNTA KAL OTOXEVUEL oTa UPNAOTEPA ELCOSAATA.

To storytelling (toAutéAela 5*, mavepopdeg kat povadIkeS TOTTOBeCIeS, TTIPOTHOPA EUTIELPLWY OTOUC ETILOKETITEG,

evouvaloBnon, PLwootnTa, evoladEPOoV yLa TOUC UTTAAANAOUG KAL TLG TOTIKEG Kowvwvieg) kuplapxel ota digital kavaila

(website/social media) & ta UALKA eTtikoLvwviag (bwtoypadia/video):

» Quwtoypadia pe xeAwvakl + taldi yla tnv powbnon IpoypAppaTog anacxoAnong ratduwy ota Eevodoxeia Tou
brand = TTOAUTEAELQ, euTIELDLA, BlwoluoTNTA


https://www.instagram.com/p/CJ2vU1BAKwa/
https://www.instagram.com/p/CDsfYRlg1wW/
https://www.youtube.com/watch?v=zr029rH74UM
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SONEVA

'Condé Nast |
Tl'avdlm' INSPIRATION DESTINATIONS PLACES TO STAY STYLE & CULTURE FOOD & DRINK The Telegraph  coronavirus News Politics Sport Business Money Opinion Tech Life Style Trav S TDARLY

-ashion ~ eauty v uxu Stella Interiors eddings
n cons ng the resort, Soneva kept its enviro
SIGN UP TO OUR NEWSL R wal h UV filtration and the villas have be
Luxury - Lt T
ne re 0l &

y + Luxury Travel
Soneva: the last word in barefoot, eco-

CREDIT: JAMES BEDFORD frien(lly chic

=@ E

Across a wooden bridge is a wonderful observatory with a telescope rising
up from the floor and live monitors that share the view through the
eyepiece. Bicycle across the island to the open-air, floating cinema, where
guests wear Bluetooth headphones to avoid any sound effects disturbing

the turtles.

Sonu tells me he has plans to open two more groundbreaking hotels in the
Maldives - so theyll have to dream up some more ideas to play with. But for
now, this is absolutely the new place to stay, for the creativity, the
sensitivity, and above all for somewhere happy to act as both backdrop and

foil to the outstanding beauty of the islands of the Maldives themselves.

Which might just be the greatest compliment of all.

Ta uttepTtoAUTEN! EeVODOXELQ TTPOCDEPOUV EUTIELPLEG TTOU CUVOEOVTAL PE TN PUON o€ £va KOO UPNAWY ELCOSNUATWY

TIPOCTATEUOVTAG TOUG TIPOOPLOPOUG. Metda aro press trip (2016) oto Soneva Fushi ol Snuocioypadol (Telegraph Luxury

- Claire Wrathall, Condé Nast Traveller - Michelle Jana Chan, Evening Standard- Charlotte Ross) eypawav yia tig Uikpeg

AETITOPEPELEG TNG PLWOLUOTNTAC:

» 2LVEUA UE AKOUOTLKA VLA VA PNV EVOXAOUVTAL OL XEAWVEG, NAEKTPOKIVNTA OXUATA KAL EPYACTHPLA TEXVNG ATTO
QVAKUKAWOGLUO YUQAL (aTto Ta attoppippata tou Eevodoxelou).


https://www.cntraveller.com/gallery/soneva-jani-maldives-resort-review
https://www.telegraph.co.uk/luxury/travel/soneva-the-last-word-in-barefoot-eco-friendly-chic/
https://theluxurytravelexpert.com/2016/10/10/10-reasons-to-visit-soneva-jani/
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FREGATE ISLAND PRIVATE

El][‘ El‘ll‘(]l‘([pl] Coronavirus News Politics Sport Business Money Opinion Tech Life Style Tr

Fashion ~ Beauty ~ Luxury v Stella Interiors Weddings

& - Luxury - Luxury Trave

Lessons in Luxury: the Seychelles
private-island resort that has saved a
species

A Bird Sanctuary

Hundreds of thousands of birds find sanctuary on Fregate Island, altogether over 100
species, with thirteen species taking up permanent residence here. Every day at dusk,
it is a thrill to experience the sight of large flocks of beautiful Fairy Terns and Noddies
gliding across the island as they return from their fishing expeditions.

Through ambitious conservation programmes, the Seychelles Magpie Robin and
others, such as the endemic Seychelles White Eye and Seychelles Warbler, have been
brought back from the brink of extinction. But as resident conservationist, Dr. Janske,
says “Our work will never feel completed until the fregate bird returns to Fregate
Island Private.” In a heart-lifting moment two fregates were recently sighted near to

shore, and so the conservation continues

To LOLWTIKO vnot Pe 16 KATOLKiEG Kal BIAEG elval evag OLKOAOYLIKOG TIAPASELCOG ATIOUOVWHEVWY OLAKOTIWY OTOV IVOLKO

(keavo kal KATaduyLo TIOUALWY. XApn OTLG TTPOCTIABELEC TIPOCWTILKOU KAL OPQYAVIOUWY owbBnke amo tTnv e€adavion

£va ATTO TA TILO OTIAVLA TTIOUALA Tou TTAavrtn (Seychelles Magpie Robin):

» [leplexouevo oe dlddopa péoa (website, deAtia tutou, dpBpa oe Telegraph Luxury, National Geographic, Condé
Nast Traveller kal Reader's Digest, KpLTIkEC ETILOKETTTWY), proof point/ amtd apadelypa Tou BETIKOU AVTIKTUTIOU
Kal TNG povadlkotntag tou brand = Stadavela


https://www.fregate.com/conservation
https://www.telegraph.co.uk/luxury/travel/fregate-island-private-seychelles-sustainable-resort-review/

COSTA NAVARINO

EUROPEAN

Hospitality
AWARDS 2017

Winner

European Hospitality Awards

ecoinnovation
observatory

Eco Innovation Observatory

World Travel Awards

Worldwide Hospitality Awards 2014

Gold
Egvelifeﬂ'

inability in tourism

Travelife Gold 2016

2013 EHMA Sustainability Award

Tourism Awards on Sustainability 2016

Best Workplaces 2013
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Bravo Sustainability Awards 2015-2016

Green Key

The Green Key

Exovtag wg opapa va avayvwplobel n Meconvia wg evag mpooplouog uPnAng oldtntag, asldOpou avarntuéng Kat
TIAYKOOWLOU PruNG kal otnpidoviag €TOL CNUAVTIKA TNV OLKOVOMLA KaL TNV artacXoAnon otnyv Ttieploxn), N Costa Navarino

SlekOLIKel pe cuveTtEla BpaBeUcEel KAL TILOTOTIONOELG PLWCLUOTNTAC LA TNV:
» Evioxuonkupoug kat a&lag tou brand (brand equity).

» Evioxuon storytelling evog brand Ttou otnpldel EPTIPAKTA TOV TIPOOPLOUO KAL TNV TOTILKY Olkovopia (the prime
sustainable destination in the Mediterranean located in the Greek region of Messinia, southwest Peloponnese)


https://www.costanavarino.com/awards/

©2021 MINDHAUS ALL RIGHTS RESERVED

SANIRESORT MINDIAS

Lo:,?, Olives,

Ts'pour
o
= Chee_s? Corner

To Sani Resort avrikel otov Opho Sani/lkos, atteubuveTtal o€ OLKOYEVELEG Kal PplokeTal oe pLla LBLwTLkn éktacn 4.500
otpeppatwy. Ot SANIECO DAYS opyavwvovtal KaBe xpovo (28/06 — 30/08) pe 0lKOAOYIKEG SpACTNPELOTNTEC
(KATAOKEUEG ATIO AVAKUKAWOLUAO UALKA KaL Ttawxvidla Xelpotexviag yla ta maldld, KuvhyL xapevou Bnocaupoy,
LUEAETN TWV ACTPWY, ekBeTelg dwToypadiag):

» ApaoTNPELOTNTEC YL OAN TNV OLKOYEVELQ, EUTIAOUTIOHOG TIPOLOVTOG.

» Emkowvwvia pe dueco kal SLaockedaoTKO TPOTIO TWV TIOALTIKWY BLwaluotnTag, TIPpOBOAr TOU TIPOOPLOUOU.
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OVAC by CAVO TAGOO

#TAGS: Zavropivn . Wapia

«®ara npiv pag... pave»: Lep ortn Zavropivn
HaysipsUouv YPdapia Nou «anciAouv» T
Mecoyeio

To poypappa «Pda' to TtpLy ta Aey Tpowbet Tn KATAVAAWGCN PYAPLWY TIOU ATELAOUV TN MecdYELO VLA TNV AVTLUETWTILON

NG alEnong Toug. 2e cuvepyaoia e to Cyclades Preservation Fund kat to iSea to eoctiatopto OVAC tou 5* luxury hotel

CAVO TAGOO tpocedepe TLATa Ao TETOLA PApLa Kal Balacolva. Ta Tiata KATOTILY CUVEVWONONG JTTOPOUV VA TA

TTapAyVyeAOUV Kal OL TIEAATEC TOU ECTLATOPLOU:

» Eukalpladnuooidtntag pe deAtia tuttou kal ApBpa, evioxuon tou brand equity (TpwTteg UAEG aTtd TN GUon,
Kalvotouia, Tipotdva Ttou &€ pTtopelc va ta Bpelg aroU, SNULOUPYLKE YOoTPOovVOouLal).


https://isea.com.gr/pick-the-alien-2/?lang=en
https://www.protothema.gr/greece/article/927527/fata-prin-mas-fane-sef-sti-sadorini-mageireuoun-psaria-pou-apeiloun-ti-mesogeio/
https://www.lifo.gr/now/greece/fa-prin-ta-faei-sti-santorini-mageirepsan-xenika-eidi-psarion-poy-ehoyn-eisbalei-sti
https://www.in.gr/2019/09/22/greece/fate-prin-mas-fane-sef-sti-santorini-mageirepsan-ksenika-eidi-psarion/
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LEFAY RESORTS & SPA

CONTENTS
OUR PATH

TO SUSTAINABILITY

Letter from the Founders
T —— SPAFINDER READERS

i Stor ceaTiFIcATION PREMID verav ToTaL creen | LR Co
2 INNOVAZIONE AMICA PROIECT

yur Path to Sustainabil ) g WL Ry DELL'AMBIENTE

Key Figures for 201 5 "W“é' ?_-A,éwt-?,’w.y—_ B ol T CERTIFICATION UTALIAN AWARD:
Sustainable Development Goals 3 "am::u‘ oL "

Nw : q‘“.'b:h%-;‘wé

Letter from the Chief Executive Offic N
150 9001

BEST OF THE BEST
VIRTUOSO AWARDS
MOST SOCIALLY
RESPONSIBLE

GREEN GLOBE
cenTIEICATI oN

EXCELLENCE IN IMPROVEMENT
NEW LUXURY SUSTAINABILITY OBJECTIVES
N LEFAY RESORT GARDA S.R.L
1 avironmen 1 3
N
2 1 GREEN GOOD DESICN
12 BEING ORGANIC AWARD: “GREEN
& ECOLOGICAL CERTIFICATION iy ARCHITECTURE
THE ENVIRONMENT ' LEFAY RESORTS S.R.L SPA® ECOCERT
3 E . CERTIFICATION SUSTAINABILITY
REPORT
3
NEW LEFAY SPA COSMETICS LINE
CLIMAHOTEL® CERTIFICATION TO

810 & 1cP ] %
. s TRIPADVISOR: FIRST RESORT AMONG LEFAY RESORT & SPA DOLOMIT!

THE "“TOP 10 ECOLEADER PLATINUM CERLIBICATIONS
e & FOR LEFAY
THE TERRITORY bilit rt i CERTIFICATIONS AT LEFAY RESORT &
Suppl 108 o e with FINE HOTELS & RESORTS BY AMERICAN oiL Lf
" ” WORLD BOUTIQUE LUXURY ECO-SPA IN SOUTHERN
- ST Mgior TR | causowis wors
SUSTAINABLE HOTEL CONDE NAST TRAVELLER UK:

WORLD LUXURY SPA AWARDS: GREEN CHAMPION'

BEST LUXURY ECO-SPA'

Ta Lefay Resorts & SPA Lago Di Garda kat Dolomiti tou eival kat iotomoinueva wg eco friendly potpadovtal kabe
XPOVO oTa KAvAALa Toug (website, social media kat newsletter) oAokAnpo to Sustainability Report tou opiAou Ttou
TTEPAAPBAVEL AVAAUTIKA OPACELS , ATTOTEAECHATA PE SESOUEVA QMG KAL HEANOVTIKOUC OTOXOUC, UE Tteplocotepo B2B

XOPAKTAPA.
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NHHOTELS

Circular economy: NH Hotels recycling bottle corks into
construction materials

by TOPHOTELNEWS Editor | 22 Jan 2020 | Chains

Countries

Belgium - Spain - Italy - Germany: France - Netherlands

] 8000

of cork stoppers of Flocﬁnng 300 bedrooms
Recycled produced equivalent

hotel je===,

H 3" peyaAutepa aAucida city hotels otnv Eupwtn pe €édpatnv lotavia exel oploel TN BlwopoTNTA WG TIUAWVA

avarmtuéng amnd to 2010. H &pdon "CORK2CORK" tpoodepel eEUTTVOUC TPOTIOUG ETILKOLVWVLAGC:

» Eukalpla dnuooiétntac (ota kowd twy ettevoutwv/epyalopevwy) pe artteg amodei€elc/proof points kal TTocoTika
otolxeia (1,994 kiAa deAMwv — culoyr amo 74 cevodoxela — uovwon 300 dwuatiwv)= dtadavela

» Eukalplapofoing tng eupUtepng TTOATIKAC CSR tou optAou pe e€uttvo kal evoladepov TpoTo (“wow factor”)


https://tophotel.news/circular-economy-nh-hotels-recycling-bottle-corks-into-construction-materials/
https://www.facebook.com/AmorimFlooring/photos/a.350819395736216/448400595978095/?type=3

AMADA COLOSSOS RESORT

i}
2

AMADA COLOSSOS B 4 S If walls could talk...
RESORT

. ; ; ! ; ; hes, They'd tell you about the energy

1S reducing its environmental footprint... ) g saving of the External Thermal

Insulation Composite System
fitted in our external walls.

ONE SUSTAINABILITY STEP AT A TIME!

ustainabilityStep

©2021 MINDHAUS ALL RIGHTS RESERVED
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@

A three-painter!

All our interior walls are
painted with European
Eco-Label paints.
That's an area of 8 NBA
basketball courts!

To UTtEPTIOAUTEAEG BEPETPO 5* otnV KaAiBea tng Podou Stabetel JUVEG yLa EVIALKEG KAL OLKOYEVELEG KAl N TTANPENG
AVAKATACKEUT Tou Uouc 50 ekat. eupwy oAokAnpwBnke 1o 2018. H eCWTEPLKN KAUTIAVLA TTPOBOANG Twv &pdoewvV
BLWOLOTNTAC OTOUG ETILOKETITEG EYLVE OTLC 0BOVEC KOLVOXPNOTWY XWPWYV Kal dwuadTiwy (acavoep Kal TNAEOPATELG):
» Emukolvwvia dpdoewv BlwopoTNTAG PE XLoUPOop KAL AQPETOTNTA, XTLoLHO TTAvw OTLG Agleg TNG AUBeVTIKOTNTAG KAl

NG AyATING YLA TOV TIPOOPLOHO, TIpoBOAr TG UPNAAG aflag Tng ettevouong Ye TpOTIO EEUTIVO.
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LORNA PARKES JULIET KINSMAN

¢ Lorna Parkes

AxoAouvbrot: )

ine and food lover. Juliet Kinsman - 2nd . Condé Nast
WRITER | CONSULTANT | SUSTAINABILITY TEDx speaker,
Condé Nast Traveller Sustainability Editor, BBC Radio

London, Founder of Bouteco, Founding Editor Mr & Mrs
996 AkohouBeite  2.172 AkGAouBot Smith

@Lorna_Explorer

Freelance travel editor and writer. Formerly @lonely
Travelling mum. Views are my own.

MeTéppacn Bloypagikou
© Leeds, England ve pédog Ampidiog 2013

@ AxorouBeitan amo Tov xprioTn michael litman London, England, United Kingdom - 500+ connections -
Contact info

Tweet Tweet kot anavTiozig MoAvpéca "Mov apéoet”

LAVANYA SUNKARA CHLOE BERGE

¢ Lavanya Sunkara
1.753 Tweet

605 Snpoatevoelg 1,744 akéAovBot

Chloe Berge
ZuyypagLag
@ writing, reading, asking questions

' vancouver ca
chloeberge.com

( AxolouBrote :'

e— g™
Lavanya Sunkara -, s
@Nature_Traveler o 1
#Writer covering #travel, #pets, #conservation, #environment. Words in @nytimes,
@ArchDigest,@travelleisure_, USA Today @10best, @readersdigest, @Forbes, etc.
MeTéppaon Bloypagikoy Outside Work 2.0 Books 2.0 Books Work

@© New York (& Nature-Traveler.com ‘Eywe péoc: lovhog 2009
198 AkohouBeite 914 AkdAouBot

Asv akoAouBsiTon amo GTopc TTov akoAoudsite

Tweet Tweet kot anmavThosg MoAupéoa "Movu apéozt”

chloeberge I B -

AxolovBzite 1,769 xprioteq

&4 journalist @bbc @cntraveler @natgeo @globeandmail @cangeo +
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ANDREW PURVIS

)\

Andrew Purvis
@AndrewPurvis_

Deputy editor @TelegraphTravel, commissioning editor wildlife stories, @bsacdivers
dive leader, @BDMLR marine mammal medic volunteer

© Hackney, London & telegraph.co.uk/authors/andrew...
Eywve péhog Ampidog 2013

476 AkolovBeite  1.532 AkoAouBot

wi AkohouBeiton omo Tov Xpriotn Greek Travel Pages


https://twitter.com/lorna_explorer?lang=el
https://www.linkedin.com/in/juliet-kinsman/?originalSubdomain=uk
https://twitter.com/nature_traveler?lang=el
https://www.instagram.com/chloeberge/?hl=el
https://twitter.com/andrewpurvis_?lang=el
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CONDE NAST TRAVELLER

Tm INSPIRATION  DESTIMATIONS  PLACESTOSTAY  STYLE& CULTURE  FOOD&DRINK  MORE P Q

SUSTAINABLE TRAVEL

LATEST

; . | CONDE NaS
The best eco-conscious concept shops around the world I()Hm]'s('f‘n.\“
LUXURY ESCAPES
WORTH
WAITING FOR

THE NEW YORK TIMES TRAVEL

The Year in Travel  Avear Without Travel  The Environment  The Devastating Numl A Lost Year for Workers

For Travel, a Sustainable
Comeback?
From a newly certified Whale Heritage Site to scenic byways for

electric cars, five new initiatives suggest the travel industry may
be envisioning a more responsible future.

f © v m » [|[=)

NATIONAL GEOGRAPHIC TRAVELLER

WHAT'S NEW

MOST POPULAR

Five of the best
breakfast ideas from
around the world

How travellers can support the UK's revolutionary

rewilding projects

THE TELEGRAPH

E‘]L‘ Etlt‘grﬂph Coronavirus News Politics Sport Business Money Opinion Tech Life Style

UK holidays Dream Trips Destinations~ City guides v Hotels v Cruises~ Family holiday

# - Travel - Advice

Can you really see the world while
saving it?

e =2 2 [
|\\f s mre»/‘\ ( ! @

Sav
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FORBES

ird Wave Proving Hard To Stem: 10 Hot New Hotels Opening In Greece AnlglooOnE
wrch EU Travel Restrictions, Covi... Ways To Dine

(N OANDN  Trade the UK100

from spreads 0.8
==

- how

Travel Green: Discover Some
Of The World’s Best Eco-
Friendly Hotels

Sandra MacGregor Contributar @ @
‘L Travel



https://www.cntraveller.com/topic/sustainable-travel
https://www.nationalgeographic.co.uk/travel
https://www.nytimes.com/2021/02/25/travel/sustainable-travel-environment-pandemic.html
https://www.telegraph.co.uk/travel/advice/green-travel/
https://www.forbes.com/sites/sandramacgregor/2020/02/16/travel-green-discover-some-of-the-worlds-best-eco-friendly-hotels/?sh=53341cf2a6a1

-
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thecatchmeifyoucan ¢ N B8 -

4
2,728 posts 199k followers 719 following ’ @ i e cea e

I We're gonna be alright but is that enough?

Jessica Nabongo ucus

Public Figure

¥4: 1st black woman to travel to every country
™: Founder @globaljetblack & @thisisthecatch
[£]: info@thecatchmeifyoucan.com
thecatchmeifyoucan.com/linkinbio

Followed by lonelyplanet, whotels, blacktomatotravel +8 more

Plants ¥ R Home Reno Oklahoma State Capit... Saudi Arabia Hawaii

> Solo | Tuvaika
> Kolvd uniou eloodnuatod | luxury lifestyle | uoda | tottikég kowvdtnTeg | amodbuyr xpronc TAACTIKWY


https://www.instagram.com/thecatchmeifyoucan/

INFLUENCER MARKETING

carmenhuter ¢ Bl B -

1,425 posts 159k followers 997 following

Carmen Huter | Austria

Visual Arts

Austrian / NZ storyteller with a love for adventure.
Create more than you consume.

®innsbruck & Salzburg, Austria £}
info@carmenhuter.com

linktr.ee/carmenhuter

Followed by ladyvenom, istoriahotel, life.of.jam +5 more

Ireland Acne |G Filters Aim'n Plank Chall... Watch This

> Solo traveler | Emayyeipatioc dwtoypddoc
> [Mepurtétela | MoAutélela | Giving back to the community
» [eplexouevo uPnAng TtolodTNTAg

@D 0o Ve

Creator Cir...
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https://www.instagram.com/carmenhuter/?utm_source=ig_embed
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heyashleyrenne Il K8 -

735 posts 87.2k followers 986 following

Ashley Renne

Sustainable Lifestyle, Health and Wellness

8 Vegan Mom | @ Board: @climatepower2020
Q @beautyandimpact Podcast Coming Soon!
linktr.ee/HeyAshleyRenne

Followed by givingway, lolaannamendez, united +1 more
5 ZERO WASTE

=1, : BATHROOM IDEAS
& ‘ ik ¥ : 4 Bamboo Toothbrush

Q : - - . & : ) 2 Toothpaste Tablets

3 Conditioner/Shampoo Bars

Black@Ow... Eco Finds

Activ@psm Press3% Basement ...
4k Reusable Makeup Removers

5 Bidet attachment

> Tuvaika | Mntépa
> Vegan | Family | Eco-friendly Lifestyle | Activist | Wellness


https://www.instagram.com/heyashleyrenne/?utm_source=ig_embed
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twodustytravelers ([N B -

449 posts 53.1k followers 850 following

Emily(Nurse) & Aaron(Teacher)

Blogger

@ Science, activism, & stuff that matters
Ethical & sustainable travel (on hold duringO0)
P Seattle

Venmo @ Emily-TwoDustyTravelers

linktr.ee/TwoDustyTravelers

Followed by the_toposopher, givingway, greensuitcasetravel <1 more

HIGLIGHTS ae FIND A covip
GUIDE PoRCE VACCINE LOSSES
Start here! (fus (f i L 4 A

» Zeuyapl
> Off-the-beaten path | Kolva TIEPLOPLOPEVOU ELCOSHUATOC | oUYXPOoVOC TAELSLLTNG


https://www.instagram.com/twodustytravelers/
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INFLUENCER MARKETING

lolaannamendez  Message &~ Ees
5,471 posts 6,278 followers 343 following

lola méndez J ethical travel

Journalist

. for CNN, Parade, Reader’s Digest, Architectural Digest, SELF, InStyle, Oprah,
Refinery29, and more.

uvfounder of @latinaslovetravel

@ queer + vegan
linktr.ee/missfilatelista

Followed by givingway, kayak, intrepidtravel +1 more

//4\ | :

o — o

features uruguay ve... consultation articles vegan cook... eco products articles

» Freelance &nuootloypdadocg (CNN, Parade, Reader's Digest,
Architectural Digest, SELF, InStyle, Oprah, Refinery29)
> Ethicaltravels | LGBTQ | Vegan | Latinos



https://www.instagram.com/lolaannamendez/?utm_source=ig_embed
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madamegingercom  Message = &~ v e
2,255 posts 108k followers 2,610 following

Madame Ginger ®

Blogger

P Delicious recipes / Monday, Wednesday, Friday > IGTV
M Writer of “AE KOYKMMOYK» by @minoasbooks

B #EatLikeAlocal & #CookWithGinger YouTube series
www.madameginger.com/instagram-link-in-bio

Followed by cliomusetours, mironasstratis, perdikiotika +103 more

w

O cake Mmnovyatoa Aayaveg Smoothie Q MG girls Tpaxavoto EP11 vooTt...

» 2ed Kkalblogger
> Sustainability | Gastronomy | Millennials | Greece



https://www.instagram.com/madamegingercom/?utm_source=ig_embed

-
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SUSTAINABLE DESTINATION AWARDS PURE LIFE EXPERIENCES AWARDS DESTINATION OF SUSTAINABLE
. CULTURAL TOURISM' AWARDS

’ Kat!]![ogi.s;. [CTN’ Cubhral Tourism - o Lever For Sustanable Developaent

. Innovation and [ e |
Digitalisationin Ly

. o9 3
Sustainable Cultural rcIN

AVEL TRADE SHOW

— PURE

§ [ 3 R 1 —
TOP 100 SUSTAINABLE DESTINATIONS AWARDS @ ITB 2020 Tourlsm) towa rds
Katnvopiec: Katnyopisg: Smart De.stlnatlons e
Ratnyopteg: ® Transnational COMMISSION —

*  Community
Engagement
* Conservation &
Sustainability

. ITB Earth Award

. Best of Communities & Culture
. Best of Nature

* Bestof Europe

Thematic Tourism
Products, including
European Cultural

*  Transformative Travel Routes
D oRD RESPORSIBLE TOURISH SAFE & SUSTAINABLE TOURISM AWARDS WORLD TRAVEL AWARDS
SAFE & SUSTAINABLE TOURISM AWARDS 2021 et N LRV

&) aremie

AWARD CRITERIA

wtm
world
responsible -
Our Awards tourism ;
AWdrs : Katnyopieg:
* Europe's Responsible
vSl’u':j.m:ja’smg’besr pracrnc Tourism Awa rd
* Europe'sLeadingEco
Katnyopieg: Resort Europe’s
L Business Support SUSTAIN EUROPE ® Leading Green Hotel
*  Meaningful Connections SAFE *  Europe's Leading
*  Domestic Tourism SUSTAINABLE Green Resort

¢ Community Support 2021

* Innovation
* Neighbors and Employees
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ZTPATHIIKEZ & TAKTIKEZ
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Evta&te tn Buwoipdtntakatl tnv evatcOnoia anevavii oto mepBAov peca , TOOO TIPAKTLKA, OGO Kal

pEoa atd TNV eTiLKOLVWVia oag (Tt.X. pe tn dnuloupyia evog brand book). Xtiote adriynua (brand storytelling) tou va Baciletal oe
Tipaypatikda proof points kat va tapouctadel Ta pakTikd kat cuvaltoOnuatika od€An (reasons why) tou Oa €xeL kaveig av yivel y€pog Ing

TpooTIAOELaGg AUTAG.

Kavte tn o0ag o€ KABe pEco, TPoBAAAOVTAG TITUXEG TNG KABNUEPLVOTNTAG
oTnV eMLXEiPNONG oag, oL oTtoieg va otnpifouv autd to adrnynua.OpovtioTe yLa Tn CUVETIELA TOU TIEPLEXOPEVOU CAG KAl TNV opon
Xpnon tou (t.x. péoa amo tn SnpLoupyia oTPATNYLIKAG ETILKOLVWYViag f evog social media playbook).

Anploupynote TIOU va €XEL WG BACLKO TIUAWVA TN BLWCLUOTNTA KAL TLG TIPACLVEG TIPAKTLKEG (TT.X. EL8KA
dwrtoypadpnonf mapaywyn BLVTEO TIOU VA ETILKEVIPWVETAL OTLG ELOIKEG TIEPLBAANOVTLKEG SPACELG TNG ETILXELPNONG N WG
backdrop katd tn dnuioupyia branded teplexdpevou).

ATtoKTNOTE ETIIONMEG kKalAdBete pEpog oe BpaPeia pe 6¢pa tn fuwopotnta. Ppovtiocte va
ETILKOLVWVAOETE TLIG SLaKPLloELG auTEG oTo website, ota emionpa YnéLaka n Eviuna kavaila emkowvwviag oag, aAAd KaL eviog
NG eMLXElpnong oag (tt.x. 00oveg dwpatiwy, collaterals, k.a.).



©2021 MINDHAUS ALL RIGHTS RESERVED

Opyavwote (Press Trips) otnv €miXelpnon 0ag KAl EVNUEPWOTE
Toug peBOSIKA yLa TG SpAoelg BLwolpotntag Kal TipAcLVWY TIPAKTLKWY Ttou epappolete (T.x. péow press kits, knowledge hubs, eAtiwv
Tumou, k.a.). KaA€ote Toug va yivouv Kal EKELVOL HEPOG TNG EPTIELPLAG AUTAG KAL AVTAELOTE BETIKN SNPOCLOTNTA TIOU ETILKOLVWVEL TNV
Tpoomdbeld oag.

MapaKLVELOTE TOUG ETILOKETITEG CAG TIOU AQUPAVOUV HEPOG OE OXETIKEG SpaotnpLotnteg va avepalouv
avadépovtag to brand name tng ertixeipnong oag (UGC meplexopevo). KaAEote Toug va petadwoouv tn O€TLKN Toug EPTiELpia o€
(Booking.com, TripAdvisor, k.a.).

>uvepyaoTteite ye Kal AAAeG eTixelpnoelg n MKO kat SNHLOUpYELOTE CUVEPYELEG OTNV ETKOLVWVid.
SupTtepAGBEeTE TOUG TIEAATEG 0AG KAAWVTAG TOUG VA CUMPETAOXOUV evepyd. Mmtopeite akopa kal va emiBpaBeUeTe MEAATEG
TIOU GUHHETEYXOUV OE TETOLEG EVEPYELEG (TT.X. HE TIPOTHOPA SWPEAV UTINPECLWY I KATIOLAG EKTITWONG).

WOTE va OLKELOTIOLNOEL TG a&ieg auTEG KAl va UTIOPEL va elval KOLVWVOG TNG o€ KABE TtTuxn
Twv uttnpeowwy oag (employer branding & training).

AUS
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I MINDHAUS

. contact@mindhaus.gr
+30 210 7249000 91 Michalakopoulou str.,
11528, Athens, Greece
www.mindhaus.gr

Linkedin:
@MINDHAUS, Tourism Marketing Strategy

AvOn Xpnotou

Account Supervisor, MINDHAUS
. ac@mindhaus.gr

LinkedIn: @Anthi Christou


http://www.mindhaus.gr/

Thank you!

M:NDHAUS
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